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 Its not the James Bondish 
thought that generates awareness 
and revenue, but it is the action 
behind the technology that will get 
people to turn their heads to pay 
attention to what is going on.

 As a veteran of social media 
marketing and offline marketing 
campaign strategy the 
Consultingguy always mixes it up 
to put a unique spin on topics of 
question regarding social 
opinions. Finding a quiet medium 
of balance between family, 
business, and social endeavors 
can be best summed up as 
simplicity through “Grunge 
Luxury”. 

 Integrated technological forces 
not only define solutions, they 
also deliver insight on producing 
the next tools needed for 
publication application 
development. Skillfully crafting 
digital download application 
technology working along side a 
new generation of process flow 
implementation excite the talk of 
the day. 
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 In any given spare moment it 
would be alright to flat out assume 
that Garland is out developing an 
executable strategy for a client or 
satisfying his curiosity to enhance 
a platform’s ecommerce 
capabilities. The struggle for 
combining the two forces and 
delivering a digital paperless 
society continues, but mastered in 
a customizable fashion.
 
 Written and presentation style 
consulting practices are equally 
balanced within the personal and 
business life of Mr. McLaughlin. 
Always looking to improve by 
creating opportunities that deliver a 
momentum generation factor or 
invoke a practicum of monumental 
proportions.  His message brings 
home the right message for public 
relations.
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